Aqual is a new company aiming to sell their range of healthy fruit juice products to a youthful market - 14-24 year-olds. AquaJ want to promote a healthy life style and
sustainability, by using fresh,natural and eye-catching images, and by producing a re-usable bottle.
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9 [ have to use my skills to create a range of Preliminary, Production and Promotional graphics for the bottle, to
design, manufacture and promote the new fruit drink.
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e Modelling Plan ~ 2D & 3D sketches o = . _
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To produce a detailed assembly of component parts. Also too show detail including
© ~ fechnical detail dimensions, and inner components in an exploded view.

~ dimensions

e DTP ~ thumbnails

To promote product in a visually interesting and eye-catching way. Also to focus on the

' ~ drawn visual target market, and include related images, colour schemes and important nutritional ;
o — information.
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I ADDED TECHNICAL
DETAIL TO THIS SECTION
OF THE BOTTLE TO SHOW
THE STRUCTURE OF THE

LID AND HOW IT
ASSEMBLES WITH THE
BOTTLE. IT IS IMPORTANT
THAT THE SLANTING EDGE
IS CLEARLY SHOWN.
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Design Assignment

Tess Bell
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| changed the standard ‘Times New Roman’ to ‘Impress BT". This font is fun, but is also easy to read, | made my
text flow along a path to fit in with the curved structure of the rest of the web banner, creating unity. | added a
drop shadow on my text to create depth, and also added a glow to make the text stand out from the background
and draw the eye,

[ changed my 280mm x 35mm rectangle from a block colour to a gradient fill using the transparency tool. This
pulls the eye along the page and as the lighter shade of purple is behind my product, it aids it to stand out.

| cropped the original image from the Internet to make it bleed off the page. This creates visual interest as the
image goes out with the page boundaries.

[ changed both the shape and colour of the line, from straight and black to curved and purple. | decided on pur-
ple to harmonise with the background. The shape creates the idea of movement, linking in with my sporty target
market.

I cropped the image of my bottle to make it bleed off the page. This creates a focal point, and makes my prod-
uct dominant on the page. | also added a drop shadow to create depth. Finally I tilted the image to make it
look like the water was flowing from the bottle,

[ imported these images from the Internet and added a drop shadow to them, This creates depth and makes it
look like they are bouncing off the page. It was important to add an infographic to inform my target market the
nutritional value of my drink.




